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Mission Statement: 
 
The mission of the Master of Professional Communication program is to provide the 
advanced knowledge and communication skills working professionals need to succeed in 
career fields related to communication. Students receive an applied education grounded in 
theory. They learn how to conduct research, interpret research findings, write and present 
information in accordance with the conventions and standards of the classroom and the 
boardroom. 
 
Curriculum: 
 
The original curriculum consisted of 37 credit hours, including 22 credit hours of required 
courses, nine credit hours of electives and six credit hours of Thesis/Project I and II. In the 
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Student Learning Outcomes and Assessment: 
 
There are five program level learning outcomes: 
 
At the end of their study at WSU, students in this program will: 
1) Write and edit at a level commensurate with a communication leader or manager in 

applied communication contexts. 
2) Present information orally and in visual form at a level commensurate with a 

communication leader or manager in an applied communication context. 
3) Demonstrate critical thinking in applied communication contexts.  
4) Conduct academic or applied research in communication, report findings clearly and 

accurately, and interpret the meaning of research data. 
5) Demonstrate knowledge in one or more cognate areas – strategic communication, 

leadership, organizational communication, team building and



 
Faculty: 
 
Thus far 14 faculty members have taught at least one class in the MPC program. Eleven of 
the 14 have earned a doctorate in Communication. Three faculty have master’s degrees in 
Communication, coupled with at least five years of professional experience related to the 
subject of their MPC course.  The majority of faculty members list "white" on ethnicity 
reports. One public relations and advertising professor is a black woman who emigrated 
from Guyana. The gender distribution of nine women and five men reflects the 
demographics of our discipline. 
 
Program Support: 
 
Dean Madonne Miner provides strong support for the program. She has allowed us to 
capture our tuition revenue in the program’s base budget. In turn, we are using the budget 
to hire additional faculty lines to support the instructional needs of the MPC and 
Department of Communication programs. As we are building the base in preparation for 
new faculty lines, we have been able to use one-time carry forward money at the end of the 
fiscal year to establish a scholarship endowment and student travel funds. 
 
Facilities in Elizabeth Hall provide modern, well-equipped classrooms with smart 
classroom technology. Occasionally we experience network problems in the building or 
find technology that needs to be replaced on a more frequent basis.  
 
Relations with External Community: 
 
The MPC program maintains relationships with the external community by bringing 
communication professionals in as guest speakers and working with a newly formed 
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We have been somewhat surprised to learn that about one third of our students come from 
other academic disciplines or career fields and are seeking to change careers. The top five 
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