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Group Demographics: 

 

 

Group Climate:  

The climate for the focus group was friendly and relaxed. The participants were social and 

willing to share their opinions. There were four total participants in the group, all were female. 





F3: Easy to miss on the website, could make it more visible when you view your department 

page and registration pages. Need to advertise honors more. Show students why it is cool to be 

an honors classes. Classes change all of the time so maybe just some general advertisements 

where many people will see.   

F2: “Had I not done my own legwork it wouldn’t have popped up on anyone’s radar.” 

F1: General advisors are very ignorant, neither general nor major advisor ever mentioned it.  

F4: General advisors should notify those with high GPA’s. Scholarships and opportunities.  

F2: “I think the advisors may be key to getting the word out.” Should provide flyers. The class 

changes every semester but they can still advertise.  

F4: If a student takes the time to meet with an advisor, they should be told about Honors if they 

qualify.  

F2: Advisors are also professors and may be forgetting because they have a lot going on.  

 



F3: Looks for an email from Megan. Looks on honors webpage as well. It usually starts with 

Megan. Also Honors classes for study abroad. Can receive $1000 scholarship if study abroad is 

paired with Honors classes, should be advertised.   

 

Q5. Do you have any feedback related to diversity and/or inclusion in the Honors 

program?  

F2: In upper division classes right now, Honors classes link to rest of University. Ha




